
   "We are a smaller 
    organization that often 
    needs to compete with 
     larger non-profits for 
    corporate support. One 
     challenge we face is 
       raising our brand 
  awareness in a targeted, 
    cost efficient manner.

  Quintain Marketing 
    provided us a complete
      solution. Their team 
     managed our project 
   from start to finish. They 
      gave us great ideas, 
   managed the decoration 
     and production of our
   telescopes, and provided
       all of the project's
    fulfillment and delivery
          management.

     When it was done, I
   knew who got what and
     was able to focus my 
     efforts on fundraising."

Karma O'Neill
Executive Director
Hospice Cup Inc.

SUCCESS STORY

THE CHALLENGE

THE QUINTAIN MARKETING 

Help five area Hospice organizations secure sponsors for the 2007 Hospice Cup
Regatta, the non-profits' major annual fundraiser.

A dimensional mailing strategy that allowed the customer to tailor the mailing to 
both their budget and the profile of their prospective donors.

 A direct mail campaign was designed around the theme "Take a closer look," 
urging prospective Hospice Cup sponsors to consider supporting Chesapeake 
Bay area Hospices through a financial donation to the annual regatta.

 The mailer was sent to prospective donors along with a telescope that was  
 branded with the Hospice Cup logo.

 Three different telescopes at three different price points were branded, 
 allowing the mailings to fit the client budget and the target's profile.

Awareness is up and so is fundraising. This year's event looks to be one of the most 
successful regattas yet.
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Hospice Cup Telescope Campaign

DIMENSIONAL MARKETING


