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In a city like Washington, DC, with a high volume of building renovations and new 
commercial real estate development, it can be difficult to get the attention of 
the brokerage community. Following its acquisition of a large portfolio of new 
properties, a major real estate investment company needed to create a buzz that 
would keep local commercial brokers talking about and showing the portfolio. 

Commercial brokers in Washington DC are wined and dined, and receive many gifts 
and promotions from property owners, so catching their attention can be difficult. 
Quintain Marketing suggested a technology gift – the newly-released Apple iTouch – 
to be presented to top brokers at a dinner to celebrate the client’s acquisition of 
its new portfolio. To reflect the theme of the gift “Take Flight with Beacon Capital 
Partners,” the iTouches were packaged in a gift box resembling a vintage travel 
suitcase decorated with tourist decals featuring images of the buildings in the 
portfolio. Inside the box, the iTouches themselves were decorated with a removable 
clear decal featuring the client’s logo on the screen, and were programmed with 
information about each portfolio property including the building image, leasing 
information, and broker contact.

“Quintain Marketing 
brings a fresh 

perspective and a 
unique brand of creativity 

and energy that is rare 
in our marketplace.  

John Booth’s out-of-box 
ideas have resulted in 
terrific feedback and 

satisfaction from 
our clients.”

Joe Stettinius, CEO

Cassidy & Pinkard Colliers

One year later, brokers who attended the event are still talking about it and using 
their iTouches to access information on the buildings. 


